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Rules for Advertising 

 
 
 
All sportsmen/women are allowed to wear advertisements “on person”, including the emblem of the 
club and/or the national emblem. The last-named have to be worn in any case on the left chest-
side of the vest. In this case no publicity can be worn on this spot. 
 
Advertisements can be worn on the left and right chest-side of the vest, on the left and right upper 
arm of the shirt and on the collar of the shirt or blouse. 
Each of these advertisement-spots is allowed to have a total size of maximum 80 square 
centimetres; it is allowed to wear more than one advertisement on each of these spots on the 
condition that the total of the surface runs not over 80 square centimetres. 
 
One upper arm of the shirt is reserved for the advertisement “on person” of the organizer. If the 
organizer is not making use of this right the sportsman/woman will be allowed to make use of this 
free spot. The name of the player or of his/her country/federation can be put on the backside of 
his/her shirt, vest or blouse. 
 
Advertisement with political, racial, ethnical and/or religious tendencies are strictly forbidden. All 
advertisement must be decent and appropriate. 
Local regulations about any prohibited subjects as tobacco, alcohol and others have to be 
respected. 
 
It is allowed to the referees to wear, in an adequate way, advertisements of the organizer (not over 
80 square cm). All referees must wear the same advertisement on the same place. 
 
Contracts of Sportsmen/women and/or the federation/organizer on one side and the sponsor(s) on 
the other side cannot oblige UMB and consequences which they could have, cannot be reflected 
on the UMB. 
 
These regulations are coming into force from December 6th 2006. 
 


